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Annual Returns: ACSI stock portfolio vs. S&P 500
April 2000 (Inception) — April 30, 2013
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Source: S&P 500 from Standard & Poor’s at http://finance.yahoo.com
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Annual Returns: ACSI stock portfolio vs. S&P 500
April 2000 (Inception) — April 30, 2013
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Growth in ACSI and Consumer Spending
1995 — 2013 (Q1)

=% Quarterly Change in Consumer Spending

% Quarterly Change in ACSI (lagged)
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Source: Consumer Spending from U.S. Department of Commerce, Bureau of Economic Analysis
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Growth In ACSI and GDP
1997 — 2013 (Q1)
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Source: GDP from U.S. Department of Commerce, Bureau of Economic Analysis
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Growth in ACSI and DJIA*
1995 (Q2) — 2013 (Q1)

*DJIA Full Quarterly Average
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National Quarterly Scores

Q4 1994 — Q1 2013
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GrOUp © 2013 CFI Group. All rights reserved.




Sectors Included




American Customer Satisfaction Index (ACSI)

The only uniform measure of customer satisfaction in the U.S.
economy, covering sectors accounting for about 66% of GDP

Measures the quality of economic output on a quarterly basis;
complementary to productivity measures and indicative of
consumer spending

Uses multiple-item indicators to assess drivers of satisfaction
Meets the objective of explaining desired outcomes
Allows for comparison across agencies

lllustrates how customer satisfaction is embedded in a system
of cause and effect relationships
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ACSI Scores — National, Sector & Industry

Cooperative Utilities 83
Investor-Owned Ultilities 77
Municipal Utilities 76

Apparel 79

Athletic Shoes 80

Breweries 81

Food Manufacturing 83

Personal Care & Cleaning Products 83
Soft Drinks 84

Federal Government 68.4
Local Government 69.1

Airlines 67
Consumer Shipping 82
U.S. Postal Service 75

Department & Discount Stores 77
Gasoline Stations 73

Health & Personal Care Stores 77
Specialty Retail Stores 78
Supermarkets 77

Automobiles & Light Vehicles 84

Cellular Telephones 76

Televisions & Video Players/Recorders 86
Major Appliances 81

Personal Computers 80

Group

ACSI

Energy Utilities
77.4

Manufacturing/
Nondurable Goods
81.9

Public Administration/
Government
68.8

Transportation
73.6

Retail Trade
76.6

Manufacturing/
Durable Goods

83.0

76.6

Social Assistance

Accommodation &

Food Services
78.9 80 Limited-Service Restaurants

E-Business 73 Internet News & Information _
79 Internet Portals & Search Engines
74.2 69 Internet Social Media

76 Computer Software

74 Fixed-Line Telephone Service
65 Internet Service Providers
723 68 Subscription Television Service
72 Wireless Telephone Service

Information

Health Care &

82 Ambulatory Care

78 Hospitals
80.0

80 Full-Service Restaurants
77 Hotels

. Banks
Finance & Credit Unions
Insurance Health Insurance
75.4 Life Insurance
Property & Casualty Insurance

Internet Brokerage
Internet Retail
81.1 Internet Travel

E-Commerce
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Thank you

CFl GROUP
625 Avis Drive
Ann Arbor, Ml 48108

734.930.9090 (tel)
734.930.0911 (fax)

askcfi@cfigroup.com
www.cfigroup.com

CFI GROUP WORLDWIDE
MICHIGAN (USA) - Ann Arbor
ENGLAND (UK) — London
SWEDEN - Stockholm

ITALY - Milan

CHINA - Shanghai

BRAZIL - Porto Alegre



